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	Name:


	Grade assigned:


ASSESSMENT OF THE PFR* PRODUCT MARKETING MODULE
	Areas of competency
	Competencies
	Not acquired
	To be developed
	To be reinforced
	Mastered

	Any comments on the criterion

	Basic marketing decisions
	Justifying the target choice
	
	
	
	
	

	
	Quantifying the market
	
	
	
	
	

	
	Setting the marketing objective
	
	
	
	
	

	
	Justifying the choice of objective
	
	
	
	
	

	
	Presenting a positioning triangle
	
	
	
	
	

	
	Summarising the triangle
	
	
	
	
	

	Operational decisions
	Choosing the prime mover in the mix
	
	
	
	
	

	
	Justifying the choice of prime mover
	
	
	
	
	

	
	Defining the tangible level of the product
	
	
	
	
	

	
	Defining level 2 of the product
	
	
	
	
	

	
	Defining level 3 of the product
	
	
	
	
	

	
	Recommending a brand
	
	
	
	
	

	
	Setting a retail price
	
	
	
	
	

	
	Justifying the choice of price
	
	
	
	
	

	
	Choosing a distribution channel
	
	
	
	
	

	
	Justifying the choice of channel
	
	
	
	
	

	
	Specify the distributor margin
	
	
	
	
	

	Marketing budgeting
	Calculating your projected turnover
	
	
	
	
	

	
	Estimating the point-of-sale communications budget
	
	
	
	
	

	
	Estimating the non-point-of-sale communications budget
	
	
	
	
	

	
	Justifying the estimated budgets
	
	
	
	
	


	Methodology
	Ability to diversify resources
	
	
	
	
	

	
	Indicating the resources as they are used 
	
	
	
	
	


	Speaking
	 Presenting arguments and persuasion
	
	
	 
	
	

	
	 Respecting the rules of syntax
	
	
	 
	
	

	
	 Creating support material
	
	
	
	 
	

	
	Managing time
	
	
	 
	
	


	Name:


	Grade assigned:


APPLIED READING ASSESSMENT
	

	Not acquired
	To be developed
	To be reinforced
	Mastered


	Applied reading: work reference
	
	
	
	

	Applied reading: number of quotations
	
	
	
	

	Applied reading: relevance of quotations
	
	
	
	


* PFR = produit fil rouge: refers to an invented product
From the French interactive teaching method on marketing
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